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end 2023



sSummary

SOCIALS
*Global
*[nstagram
* TikTok
*YouTube

STREAMING
*Global

e Spotify
 Apple Music

e Amazon Music



Socials

GLOBAL

Is Tony Ann’s main social network, witha dazzling
378% increase over 1year. This is thanks to the regularity of
the artist’s posts and the growing importance of the Reels
format in the algorithm. 3/4 of his audience is made up of
women aged between 18 and 34. Over 1 year, the top audio
tracks from his Reels represent more than 800k creations.

For TikTok, the artist has a fanbase more or less similar to
that on Instagram. However, this is where the engagement
rate is highest: 7% over 1 year compared with 1.22% on |G.
The volume of creations is still noteworthy, with almost 60k
creations on the audio tops, but only represents 1/8th of |G
creations.

YouTube stands out from other platforms with a majority
of male subscribers. The statistics over 1 year are excellent,
thanks to a high rate of publication of short formats, but
also of alternative content, live sessions and official clips in
the standard format. +202 videos published in 1 year, +488%
of video views and a +265% increase in subscriptions.

5,2M
total audience

#1 Instagram
#2 TikTok 2,3M
#3 YouTube 387K



Instagram

estimation based on engagement rate and fans
result = 10% of followers multiplied by the engagement rate

e Superfans : 3k

2,5M 1,22% Top

total followers engagement rate followers global
+378% growtht 1 year average H US #2| D #ZRU

(dec 22-dec 23)

Focus Women:
e 40,5% of 18-24
e 23% of 25-34

Focus Men:
e 10% of 18-24
e 10,7% of 25-34



Instagram



TikTok

Superfans

estimation based on engagement rate and fans
result = 10% of followers multiplied by the engagement rate

e Superfans : 16,1k

2,5M

total followers

+77% growth over the past year
(dec 22-dec 23)

Focus Women:
e 47% of 18-24
e 13,2% of 25-34

7%

+79%

engagement rate like growth

1 year average
(dec 22-dec 23)

Focus Men:
e 16% of 18-24
e 7,7% of 25-34

from 18,2M to 32,4M

(dec 22-dec 23)

Top

followers global

IUS #2|D #3PH




Liklok



YouTube

Superfans

not available : can’t estimate the average of engagement rate
estimation based on engagement rate and fans.
result = 10% of followers multiplied by the engagement rate.

387k

total followers

+265% growth over the past year

(dec 22-dec 23)

Focus Women:
e 16,4% of 18-24
e 8,4% of 25-34

+488%

video views growth

from 8,2M to 47,8M

(dec 22-dec 23)

Focus Men:
e 23,4% of 18-24
e 28,5% of 25-34

Top

followers global

#1US #ZID #3|N

+202

video published

(dec 22-dec 23)



YouTube

Top #5 shorts

didn't expect to get a
public reaction like this...

playing Beethoven'’s 5th in
public

Beethoven's “moonlight”
but happy...

found an old piano at the
train station...

first time playing this in
public...

Link

https://www.youtube.com/
shorts/qqL6wIBCI7Q

https://www.youtube.com/
shorts/7wny4inrCUE

https://www.youtube.com/
shorts/4pX3kQklezM

https://www.youtube.com/
shorts/Hux6D5vdTIw

https://www.youtube.com/
shorts/wSS4ICNcVJI



Streaming

GLOBAL

Over 1 year of operation, accounts for 68% of total
streams worldwide. Half of its followers areaged between 23
and 34. Editorial support on Spotify is almost non-existent,
but the active/passive streams ratio is very positive: 75%
of his listens are active. Tony Ann’s fans are therefore very
committed to listening to him on this platform.

, which accounts for over a quarter of all
listening, has a slightly older audience: 28.2% of listeners
are aged between 35 and 44. The artist has good editorial
support for each release. Over the year, more than 82k
shazams were made worldwide.

IS a slightly different player to the two main
DSPs. It has very few subscribers. But we note that 1/3
of streams were made in the last month preceding the
analysis. This is explained by strong editorial support for
mood playlists. The trend is reversed on Spotify, with 86%
of streams being passive. Amazon’s streaming curveis likely
to overtake Apple Music’s in the near future.

28M

total streams

(jan 23 - 12th dec 23)

#1 Spotify
#2 Apple Music
#3 Amazon Music



Spotily

e Superfans World : 24,6k
e Superfans US : 6k

e Superfans DE : 2,7k

e Superfans FR : 2,3k

Based on the most streamed title of his last EP ‘DESIRE’

last 28 days

e Active : 75%
e Passive : 25%

Marc Hanania, Raban,
Andrea Vanzo, Joel Sunny,
Gibran Alcocer

Global HF :

e 24% of 23-27
e 24% of 28-34

Top streams

over the last month (nov-dec 23)

184,4k

followers

2,4M

streams

over the last month (nov-dec 23

Top

country listeners

over the last month (nov-dec 23

YIUS #2DE #3FR



Apple 758k

streams

all releases combined over the last month over the |a5t month (nov-dec 23)
217,7k

Raban, Andrea Vanzo, Marc 82, 9 k

Hanania, RIOPY, Tim Alhoff Shaza Ims

All releases combined over the year (jan-dec 23)

Top

country streams

Global HF :
e 25% of 25-34
e 28,2% of 35-44

Top streams

over the last month (nov-dec 23)

over the last month (nov-dec 23

MIUS #2JP #3CA



Amazon

e Fans : 15,5k
e Superfans : 1,4k

Based on the most streamed title of his las EP ‘DESIRE’

- last 28 days

e Active : 14%
e Passive : 86%

Franz Gordon, Christian
Contarino, Andrea Vanzo, Mirko
Dukanovic, Austin Farwell

3k

followers

Top streams

sur le dernier mois (nov-dec 23)

1,1IM

streams

over the last month (nov-dec23)

Top

country listeners
over the last month (nov-dec 23

#1US #ZDE #3UK



